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 “ Earth provides enough to 

satisfy  every man’s need,  

but not every man’s greed.”  

 

~Mahatma Gandhi 



 Right to SAFETY against hazardous goods 

and services 

 Right to be INFORMED about 

quality,quantity,purity,standard and 

price. 

 Right to CHOOSE from a variety of goods 

at competitive prices 

 Right to be HEARD 

 Right to seek REDRESSAL 

 Right to CONSUMER EDUCATION 

 



 Consumer Education is not the same 

thing as Consumer Information. 

 

 

 

 

 

 

 

 Consumer Education improves 

Consumer's ability to use information 

 



 Increase Consumer Awareness 

 Develop confidence 

 Assist in making sound decisions 

 Realize the role of consumers in market 

economy 

 Understand legal system that helps 

consumer to exercise their rights 

 Assist consumer to become a wise buyer 

 Become a better manager of resources 
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 develop confidence and skills to complain 
effectively and resolve problems 

 seek help and advice when needed 

 understand and manage personal finances 

 recognise the wider social and economic 
impact of our  decisions 
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 Health, nutrition, food-borne diseases, 
food adulteration. 

 Product hazards. 

 Product labeling. 

 Protective laws. 

 How and whom to approach for redress. 

 Information on weights, measures, 
packaging, prices, quality, availability of 
basic needs. 

 Environment, pollution, sustainable 
consumption. 



 Under-weighing and under- 
measurement 

 Selling sub-standard quality 
goods to consumers 

 Charging higher prices for 
the product 

 False and duplicate items 
sold 

 Adulteration in food items 
for higher profits. 
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 Publicity through Print Media using News Paper Advertisements 

 Publicity Through Electronic Medium by Telecast of Video Spots. 

 Telecast of Video Spots in North Eastern States 

 Printed Literature 

 Song and Drama 

 National Helpline 1800-11-4000 

 Nukkad Natak 

 Use of sports events 

 Joint Publicity campaigns 

 Use of internet to generate consumer awareness 

 Special scheme on assistance to State Governments and UTs. 

 Publicity around National Consumer Day(24th Dec) commemorating 

the coming into effect of the Consumer Protection Act,1986 

 

 



 National Consumer Helpline    

1800-11- 4000 

 www.consumerhelpline.gov.in 

 www.consumeraffairs.nic.in 

 www.bis.org.in 

 www.fssai.gov.in 

 www.ncdrc.nic.in 

 www.consumereducation.in 
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 As per the decision taken by the Monitoring Committee 
of the Centre a website with the domain name 
www.consumereducation.in is operational. Can also be 
accessed from DCA website. 

 

 

 

 

 All the information regarding the activities, publications 
and the newsletter etc. have been placed on the website 
for greater dissemination. 

 Evaluation Reports of Training Programmes / Workshops 
are uploaded regularly. 

 The Website is very popular among various stakeholders.  

http://www.consumereducation.in/
http://www.consumereducation.in/
http://www.consumereducation.in/
http://www.consumereducation.in/
http://www.consumereducation.in/
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The Centre is also using the social media to 

reach the consumers. We can be accessed on 

the Face Book through the link  

http://www.facebook.com/pages/Centre-for-
Consumer-Studies/180858655313172  
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 The Centre brings out a e-
newsletter  “CONSUMER 
DIALOGUE” which 
contains the details of 
various activities carried 
out by the Centre and also 
highlights the recent 
developments in the area 
of consumer protection. 

 
 The newsletter is 

quarterly and can be 
accessed through the 
Center's website. It is 
also posted via emails to 
various stakeholders. 



 The Department of Consumer Affairs has sanctioned a National 
Consumer Helpline Project which is functional at IIPA, New Delhi.  

Consumers from all over the country can dial  

 Toll-free number: 1800-11-4000 

 Short Code -14404 

 SMS No: 91-8130009809 

 www.consumerhelpline.gov.in 

 and seek telephonic counseling for problems that they face as 
consumers. 

 The Helpline was formally launched on 15th March 2005, i.e. World 
Consumer Rights Day. 

                           

 

 
 



 Nodal Agency for setting up the 

centralized Knowledge Resource 

Management Portal 

 coordinate and monitor the activities of 

State Consumer Helplines, provide 

solutions and advisory services to these 

helplines, maintain knowledge and 

database, build capacity of the SCHs’ 

personnel and provide for integration and 

convergence. 
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 The scheme was launched in 2002,according to 

which a consumer club would be set up in 

Middle/Higher Secondary Schools/Colleges affiliated 

to a Government recognized Board/University. 

 A grant of Rs.10000 Per Consumer club per year for 

two years is admissible under this scheme. 

 





Remember  

15.9 Kg Weight of empty 

LPG Gas Cylinder (Tare 

Weight)      

 +  

14.2 Kg Weight of LPG 

Gas ( Net Weight)  

=  

30.1 Kg – Total Weight of 

LPG Gas Cylinder with 

LPG gas (Gross Weight) 



On one of three side stems of the cylinder, the 
expiry date is coded alpha numerically as 
follows for e.g. D06 

The alphabets stand for quarters- 

 A for March(First Qtr) 

 B for June(Second Qtr) 

 C for Sept(Third Qtr) 

 D for December (Fourth Qtr) 

Another e.g. D13 means cylinder safe for use 
until Dec. 2013 



  Standardization mark is a mark or symbol 
given to a product, which meets certain 
standards with respect to the quality in 
terms of material used, methods of 
manufacturing, labeling, packaging and 
performance. 
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1. This guarantees quality of every 
batch in production process (use of 
components, testing standard of 
product, in-process checks, qualified 
technical personnel). 

2. ISI license is granted by the BIS for 1 
year only and performance of 
manufacturer is monitored before 
renewal. 

 



1. ISI mark on baby food, mineral 

water, electrical and cooking gas 

appliances, pressure cookers, 

cement, steel, etc.  
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 Every consumer product we buy 

has an impact on the environment.  

 

 

 It is important to know which ones 
have less impact to improve the 

quality of the environment and to 

encourage sustainable 

management of resources. 
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 While buying any gold jewellery how 

can a customer ensure that the 

articles on which he/she is going to 

invest huge amount of money is made 

of pure gold?  

 

 To ensure, look for “HALLMARK” on 

gold products. 



22K916  Corresponding to 22 Carat 

18K750  Corresponding to 18 Carat 

14K585  Corresponding to 14 Carat 

Purity in Carat and Fineness  

(It can be any of the following) 



While buying Gold:-(From Jan.2017) 

     BIS Mark 

  
                 Purity in Carat and Fineness Mark  
                  (Corresponding to 22 carat on a scale of 1000) 

  
                 Assaying & Hallmarking Centre’s Mark 
 The Logo of BIS recognized Assaying and 

Hallmarking Centre where the jewellery has 
been assayed and hallmarked  

  
 Jeweller’s Mark 
                 Logo of BIS Certified 

Jeweller/Jewellery Manufacturer 

  

 

 

 

916 

 
A&HMC’s 

Logo 

 

Jeweller’s 

Logo 
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Know the standing 

loss of your 

Refrigerator/ geyser 

Count the stars within 

the colored strip. More 

stars, more savings 

Count the stars within 

the colored strip. More 

stars, more savings 

See the BEE logo for the 

authenticity of the label 

Know the electrical units 

consumed within one year 

Know the Lumens per watt. 

More Lumens mean more Light 

Count the stars within the colored 

strip. More stars, more savings 

Know the Service 

Value of the Fan. 



AGMARK  

AGMARK can be found on 

agricultural, horticultural, 

forestry and livestock  

products 

 So look for AGMARK     
on:-  

 Cereals 

 Pulses 

 Spices  

 Honey 

 Rice 

 

 

 Wheat 

 Flour 

 Edible oil 

 Ghee 

 Butter  
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 When buying cloth check the measuring rod 
is of steel of one metre or more with the ILM 
's seal at either end. 

 Packed readymade garments must have 
sizes only in cms. “XXL, XL, L, M, S” etc. are 
illegal and do not indicate exact 
measurement. 

 Sweets, including those in syrup (rossogulla, 
gulabjamun), must be sold by weight. 
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 Indian standards specify three grades of 
Ordinary Portland Cement ( OPC) 

 33 Grade OPC is suitable for all general 
construction particularly for masonry and 
plastering work 

 43 grade OPC is suitable for all general 
construction particularly for high strength 
concrete work 

 53 Grade OPC should be used for specialized 
works such as precast concrete, prestressed 
concrete, log span structures/bridges, tall 
structures, etc 
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Every package shall carry~ 

 Name and Address of Manufacturer or 
Packer. 

 Net quantity of the package (NOT 
gross or “weight when packed”). 

 If sold by number, the number 
contained in the package. 
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4. Month and year of manufacture or pre-packing. 

5. In case of food items, ‘best before’ or expiry date. 

6. If imported, name and address of the importer 
with valid registration. 

7. MRP inclusive of taxes. No pre-packed 
commodity can be sold above the declared MRP 
in shops, hotels, restaurants, bars (including 
bottled water, soft and hard drinks) 



 A plastic bag might take anywhere from 10 to 100 years to start decomposing 

if exposed to sun.  

 

   According to studies by the Plastic Development Council under the 

Department of Chemicals and Petrochemicals in GOI, India is emerging as the 

third biggest consumer of plastics in the world!  

 

  Hundreds of cows die in Delhi alone every year when they choke on plastic 

bags while trying to eat vegetable waste stuffed in the garbage.  

  Plastics are highly toxic. When burned they release cancer-causing gases. 

The cheap bags contain chemicals such as cadmium or lead- based chemicals 

that are harmful to health. They leach into vegetables, meat and food.  

 

  The national capital is the largest municipal solid waste producer in the 

country, including plastics, generating approximately 574 tons of plastic 

waste every day, literally choking the drains, sewage system and dumping 

grounds of the city.  

 

   Despite blanket ban on manufacture, sale, storage and use of plastic bags 

issued by Govt of Delhi in November 2012, it is understood, around 400 plastic 

bag manufacturing units are operating in the city with total yearly turnover of 

Rs 800 to  1,000 crore!  

 

 

 





 A study by Centre for Science and Environment (CSE) claims to have 
found high levels of mercury in several well-known national and 
international brands of skin-whitening creams and chromium in 
several brands of lipsticks. 

 

 High levels of mercury are associated with kidney damage, skin 
discoloration and scarring, while chromium is a carcinogen. 

 

 Despite use of mercury being banned in cosmetics under the Drugs 
and Cosmetics Act, 44% of the 32 fairness creams that CSE tested 
reportedly contained mercury. It found chromium in 50% of 30 
lipstick samples tested; and nickel in 43%. 

 

  All the samples were purchased from a market in Delhi and tested 
at CSE's pollution monitoring lab. The samples also included some 
popular herbal products. 

 





Remember 

•Demand a receipt 

•Ensure that Guarantee / Warranty 

card is correctly filled in 

•Make sure the date of purchase is 

correct and the card is duly signed 

and stamped by the dealer 



Remember  

Avoid self medication 

Buy medicine from a 

registered shop / licensed 

medical store only 

Check the expiry date, 

Name & Add. Of the 

manufacturer 

Insist on a receipt 

MRP includes all taxes 



Remember 

Always check the Institute’s 

credentials before enrolling from 

State Government, UGC or 

AICTE 

Log on to: websites of Ministry 

of HRD 

www.education.nic.in 

UGC website 

www.ugc.ac.in to check 

recognition status of colleges/ 

Universities 

http://www.education.nic.in/
http://www.ugc.ac.in/


Remember 

•Remember when opting for an 

insurance policy 

•Read the fine print carefully 

•Gather full policy details 

•Engage a reputed agent 

•Know the policy’s insurance 

cover 

•Know the process of filing a 

claim 



Remember  

When applying for a bank 

loan 

•Read the fine print carefully 

•Confirm the Interest Scheme 

applicable 

•Know the repayment plan 

and timeline 

•Compare other loan options / 

plan 



46 

Responsibilities of the 

Consumers: 

 • Obtain full information regarding quality and 
price before making any purchases. 

•  Be careful about false and/or misleading 
advertisements 

• Purchase goods having quality marks like ISI/ 
Agmark etc, as and where available, for safety 
and quality. 

• Obtain proper receipt/cash memo and 
guarantee/warranty card duly stamped and 
signed by the seller, wherever applicable.  

• Approach Consumer Forum for redressal of 
consumer grievance against sale of defective 
goods or deficient services or adoption of 
unfair or restrictive trade practices 

• Bargain on MRP. 
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FOR YOUR MONEY’S WORTH 

DURING ANY PURCHASE 

1. Insist on a cash memo   

2. Insist on HALLMARK for your money’s worth 
in purity of gold ornaments. 

3. Check for mandatory declarations on packing 
(weight/quantity/best before). 

4. Don’t pay more than the MRP. 

 



 
• Reduce : Consume only what you need, if 
possible reduce consumption of water, 
electricity, fuel and other non-renewable 
resources.   
• Reuse: If a product can serve you for a 
longer period, use it instead of buying a new 
one.  
•  Recycle: Don't litter the environment 
,please recycle degradable or recyclable 
materials through scrap dealers. 

 

   R’s  of a Dutiful 

Consumer 



 Informed 

 Economical 

 Serves your needs 

 Safe for you and the environment and 

predetermined by following factors 

 Peer pressure 

 Advertisement and Media 

 Loan availability    
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Ask yourself these questions before buying a   
product or hiring a service. 

 Is this product or service absolutely necessary 
for me? 

 Am I getting a good market price for this 
product/service? 

 Should I consider alternative 
products/services? 

 Is this product / service safe to use/eat/wear? 
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 Is the packing to the product 
biodegradable? 

Does this product/service emit 
harmful chemicals into the 
atmosphere? 

 

 Although this process may seem time-
consuming, try it a few times and see 
the difference for yourself 

                   BECAUSE 
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Best way of learning 

  is 

“ ability to question” 



 24th December 

 National Consumer Day 
 

 15th March 

 World Consumer Rights 

Day(commemorates declaration of 

4 basic consumer rights by 

President Kennedy on 15th March 

1962) 
 

 



 

 Speak up to be Heard 

 Learn to live with Culture of preservation. 

 Outreach to neighboring institutions / 
organizations/departments/infact each 
and every individual. 

 Don’t simply live as a CONSUMER but be 
an “ENLIGHTENED CONSUMER”. 

 



CONTRIBUTE 

AWARENESS 

CONTRIBUTE 

EDUCATION 
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